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Overview

 What is Giving USA?
e 2023 contributions, by source and recipient type

e Rates of change for giving in the last two years, by source and recipient
type

* Trends in total giving

* Economic trends and giving

* Trends in giving by source

* Trends in giving by recipient type
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What is Giving USA?

* The longest running, annual report on U.S. charitable giving

e Estimates for:
e Sources of giving
 Amounts received by type of organization

* Published by Giving USA Foundation™

* Begunin 1956 by the American Association of Fundraising Counsel, now
The Giving Institute

* Made possible by contributions from The Giving Institute member firms,
foundations, and other donors

* Researched and written by the Indiana University Lilly Family School of
Philanthropy

InStitite  pesearched and written by [11] LILLY FAMILY SCHOOL OF PHILANTHROPY

nnnnnnnnnnnnnnnnn INDIANA UNIVERSITY

prablic serice initiative
nnnnnnnnnnnnnnnnnnnnnnnnnnnn



THE BIG PICTURE
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aritable giving totaled $557.16 billion in 2023

* Giving reached a high in current dollars, but did not outpace inflation
* When adjusted for inflation, 2021 remains the best year of giving on record

Total Giving: 1983-2023

(in billions of dollars)

$700 mmm Inflation-adjusted dollars —e—Current dollars
1 |nflation-adjusted dollars in recessions $55716
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* Numbers on chart display current dollars

Pandemic-era giving
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What is your reaction to this 11-year trend
analysis?
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#1 Charitable giving totaled $557.16 billion in 2023

* The past six years have had several unusual circumstances...
* Major changes to tax legislation in 2017
* Covid-19 pandemic, natural disasters and humanitarian crises
* Economic factors including a recession and above-average rates of inflation
for three consecutive years
e Changing norms around transparency of large gifts
e Disruption in supply chains and data availability

e ...and the growth in giving in 2023 may indicate positive signs for philanthropy
moving forward.
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aritable giving totaled $557.16 billion in 2023

* Giving by individuals is shrinking as a share of giving over time
e Giving by foundations has grown from 6% of the total to 19% of the total in the past 40 years

1983 2023

Corporations

Bequests 7%
6% Bequests

N\ 8%

N

Foundations
6%

Foundations
19%

Corporations
6%
Individuals

Individuals 67%

82%
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#2 Giving is linked to economic factors —overall performance
better than many economists initially expected

- GDP, S&P 500, Disposable Personal Total giving as a percentage of gross domestic product (GDP),
Income, and other economic factors 1983-2023
2.5% - (in current dollars)

grew in 2023 even when adjusted for
inflation 2.1%

20%  2.0%

2.0% -

 GDP increased by 6.3% in 2023

(2.1% adjusted for inflation) 1.5%

« Total giving as a percentage of GDP
in 2023 was 2.0%. In 2021, it was
2.3% --a 40-year high.

1.0%

0.5%

0.0%
1983 1988 1993 1998 2003 2008 2013 2018 2023
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UNDERSTANDING THE GIVING
ENVIRONMENT
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#9 Sources of giving had mixed results

* All four sources grew in current Changes in giving by source, 2022-2023
dollars

Total
* All four sources of giving declined or o
remained flat when adjusted for the

l
higher-than-average inflation rate of Individuals —_

l

l

4.1%

. . Foundations
e Corporations and foundations

experienced positive two-year

growth, even when adjusting for Bequests _
inflation
* Bequest giving tends to be more Corporations i_

volatile due to large bequests in one '

. -5% -3% 1% 1% 3% 5%
year that may not appear in
Subsequent years W Inflation-adjusted dollars  m Current dollars
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ndividual giving reflects uneven economic conditions

* Giving by individuals grew 1.6% in current dollars Giving by individuals, 2019-2023
(-2.4% adjusted for inflation) (in billions of dollars)
. $500
* After a tumultuous 2022, economic factors
performed well in 2023: $450
* Disposable personal income grew 8.1% $400
current dollars (3.8% adjusted for inflation)
* S&P 500 grew 24.2% in current dollars (19.3% >350
adjusted for inflation) $300
* Consumer spending (personal consumption $250
expenditure) grew 6.0% (1.9% adjusted for
. . $200
inflation)
* These economic factors have not yet exceeded  $150
2021 levels in inflation-adjusted terms $100
S50
S0

2019 2020 2021 2022 2023

mm Inflation-adjusted dollars  —e=Current dollars
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#5 Giving by foundations crossed the $100 billion mark
for the second consecutive year

* Market growth in four of the last five years boosted giving by foundations
* Giving by foundations reached the second-highest level on record when adjusted for inflation

Giving by Foundations, 2019-2023
(in billions of dollars)

$120
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. —
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mmm Foundations (inflation-adjusted) e—Current dollars

Giving ~ | Giving
e e N [NSHTHte  Researched and written by E LILLY FAMILY SCHOOL OF PHILANTHROPY

INDIANA UNIVERSITY

Far the greater goad.



grew in 2023, and likely reflect demographic shifts

Bequests have continuously represented 9- f;\éi;go% Bequests
10% of total dollars in the last 40 years (in billions of dollars) we |nflation-adjusted dollars —— Current dollars
$60
Demographic and economic factors indicate ¢50
that bequests will continue to be an
important area of giving going forward 640
* According to the U.S. Census Bureau,
there are over 77 million Americans
aged 60 or older ! >30
*  Wealth of older adults grew 30% from $20
2019 to 2023 according to the Survey
of Consumer Finances? $10
S0
2019 2020 2021 2022 2023
GlVll‘lg THE 1 United States Census Bureau, https://www.census.gov/newsroom/stories/older-americans-
- GIVII"I h.html 2 “Si h demic, h i Ith TA i der 40,”
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https://www.census.gov/newsroom/stories/older-americans-month.html
https://www.census.gov/newsroom/stories/older-americans-month.html
https://www.cbsnews.com/news/wealth-inequality-america-since-pandemic-new-york-federal-reserve/
https://www.cbsnews.com/news/wealth-inequality-america-since-pandemic-new-york-federal-reserve/

#7 Strong macroeconomic environment helped boost giving by
corporations in current dollars

Giving by corporations remains the Percent change in growth of giving by corporations, GDP, and
corporate pre-tax profits, 2022-2023

smallest source of giving at 7% »
However, it is also the fastest-growing .,
area over time: the five year

annualized average growth rate for 4%
corporations is 14.3%, more than

double the rate for total giving over 2%

the same time frame (5.3%) o

-2%

Corporate giving is shifting as
companies adopt a range of vehicles
and strategies -4%

Giving by corporations GDP Corporate pre-tax profits

M Current dollars  m Inflation-adjusted dollars
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ervices is growing as a share of giving over time

* Giving to religion is declining as a share of giving over time
* The decline accelerated within the last 5 years — in 2018, giving to religion was 29% of the total

Arts, culture, and_ 1983

humanities
Public-society 3%
benefit \
8%
Health
7%

Foundations__
5%

Education
11%

=

Human services
6%
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2023 *
3% 3%
Environment/animalsTg individuals

4% \
Arts, culture, & humanities

5%
International _—— 4
affairs
10%
Public-society

benefit

9%
Health _—
13%
Gifts to
grantmaking_/

foundations* *

LILLY FAMILY SCHOOL OF PHILANTHROPY

INDIANA UNIVERSITY

* Total includes unallocated
giving.

** Estimates developed by
Indiana University Lilly Family
School of Philanthropy using
data provided by Candid.



#9 Giving segments that grew the most in 2023 are often
associated with wealthy donors

* Giving to these four Giving to select recipient organizations, 2022-2023
categories a” experienced (in billions of current dollars)
double-digit growth in »100
current dollars $90
. . . $80
* G@Giving to education and
arts reached record highs, »70
even when adjusted for $60
inflation
S50
* Donors continue to $40
support grantmaking 630
organizations at high levels
S20
S10
S_
Education To Foundations Public-society benefit  Arts, culture & humanities
Giving k- 2022 2023
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'Giving to most recipient categories grew after a more
2022

* Growth for giving to religion and international affairs did not exceed inflation
e All sectors except religion remain above 2019 levels

Changes in giving by type of recipient organization, 2022-23

Religion T —
Education T
Human services e —
Giving to foundations e L
Health S —————

Public-society benefit e

Arts, culture & humanities T eeeee—
International affairs e
Environment/animals S

-4% -2% 0% 2% 4% 6% 8% 10% 12% 14% 16%

m Inflation-adjusted dollars  m Current dollars
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2023 contributions: $557.16 billion
by source ot contributions

(in billions for dollars — all figures are rounded)

7%
Corporations

$36.55

8%

Bequests \
$42.68 \

19%

Foundations

$103.53

67%

Individuals
$374.40
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2023 contributions: $557.16 billion by
type of recipient organization®

(in billions for dollars — all figures are rounded)

49% 39

Arts, culture,  Environment/animals

& humanities $21.20 3%
$25.26 To individuals
$20.66

5%

International

24%

affairs —— Religion
$29.94 $145.81
9% ————
Health
$56.58
10% —
Public-society benefit 4 0
$62.81 14% .
13%/ | \ > Human services
Gifts to 588.84
grantmaking 14%
foundations** Education
$80.03 $87.69

* Total includes unallocated giving, defined as the difference between giving by source and
recipient categories. Unallocated giving totaled -$61.66 billion in 2023.

** Estimates developed by Indiana University Lilly Family School of Philanthropy using data
provided by Candid.
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Total giving, 1983-2023

(in billions of dollars)

700 | |
$ mmm |nflation-adjusted dollars $557.16

mmm [nflation-adjusted dollars in recession years

$600 —e— Current dollars

$500

$400

$300

. HH‘|||||||||
$100

. |||IIII|||||||||

1983 1988 1993 1998 2003 2008 2013 2018 2023
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Giving by individuals, 1983-2023

(in billions of dollars)

—— Inflation-adjusted dollars
- - Current dollars

180.31
=4 -
159.26 213.76

1983 1988 1993 1998 2003 2008 2013 2018 2023
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Giving by foundations, 1983-2023*

(in billions of dollars)

—— Inflation-adjusted dollars
- - Current dollars 103.53

m- - 4854
3188 , 74221
, A
o © 26.84 *Estimates developed by the
' m- - 1701 Indiana University Lilly Family
m- - - & '9 53 ' School of Philanthropy using
6.15 ' - -
3.60 - data provided by Candid.
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Giving by bequests, 1983-2023

(in billions of dollars)

—— Inflation-adjusted dollars
- - Current dollars

- 8.86
- 6.57
3.88

1983 1988 1993 1998 2003 2008 2013 2018 2023
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Total charitable giving graphed with
the Standard & Poor’s 500 Index,
1983-2023

(in billions of inflation-adjusted dollars, 2023 = $100)

$5,200 —— S&P 500, inflation-adjusted dollars - §700

%2’388 - - Total giving, inflation-adjusted dollars A\

$4.600 /

§4.400 [\ | s600

$4,200 } \

$4,000 ,. 4/ L

i?ggg ’ K C 5500
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$3,400 L ) _,

$3,200 B . . /

$3,000 -~ _ s V- A $400
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$2,400 ’/\ /

$2.200 i / $300
$2.000 ’ / \ /_/"1 /

$1,800 «_-=7 \ | \ /
$1,600 .S / ’ /
$1,400 - / \

$1.200 / /

$1,000

$800 A~ $100
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50 S0

5200

S&P 500 Index, inflation adjusted to 2023 dollars (billions)

Total charitable giving, inflation adjusted to 2023 dollars (billions)
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Individual giving as a share
ot disposable personal income,
1983-2023

(in current dollars)

2.10/0 ZOO/
2.0% o, 2.0% 2:0%
° 1.8% 21% 2.0% 227

1.9%

1.9%
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Corporate giving as a percentage of
corporate pre-tax profits, 1983-2023

(in current dollars)

0.8%

1983 1988 1993 1998 2003 2008 2013 2018 2023
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The number of 501(c)(3)
organizations, 2012-2022

1480565

1,431,266
1365744 1404170 14312
1327714
1237094 1286181
1,184,547
1,081,891 1052495 [ I94 | | |

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
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2023 Change In
Number of Donors
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Donors by Gift Size
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($1-$100)

-5.6%
¥YOY Change

23.5%

% of total donors
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SMALL MIDSIZE MAJOR SUPERSIZE
($101 - $500) ($501 - $5K) ($5K - $50K) ($50K+)
-3.0% -6.0% -6.8% -7.4%
YOY Change YOY Change ¥YOY Change YOY Change
29 7% 14.1% 2.3% 0.3%
% of total donors %% of total domors % of total donors % of total donors

« The observed decrease in donors contributing less than $500 was responsible for 79.3%
of the overall decrease in donors,

» While the number of donors fell across donors of all sizes, supersize donors
experienced the largest decrease, falling by 7.4% year-over-year.



Donors by Life Cycle
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NEW NEW RETAINED
DONORS DONORS
2.3% -20.1%
¥OY Change ¥OY Change
41.3% T 4%

% of total donors % of total donors

from 8.5% in Q3.

®
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REPEAT
RETAINED
DONORS

-8.4%
YOY Change

37.0%
% of total donors

new donor counts have risen since Q1 2021.
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RECAPTURED
DONORS

-2.5
¥OY Change

14.3%

% of total donors

Repeat-retained donors constituted 37.0% of all donors, dropping from 41.9% in Q3.
New-retained donors dropped by -20.1%, now representing just 7.4% of all donors, down

The number of new donors rose year-over-year, increasing by 2.3%. This is the first time
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Dollars by Donation Size: PraEct

Vi@,
e
MICRO

($1-$100)

-6.8%
¥YOY Change

1.9%
% of total dollars

Q0 W v,
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SMALL MIDSIZE MAJOR SUPERSIZE
($101 - $500) ($501 - $5K) ($5K - $50K) ($50K+)
-4.0% -5.9% -7.1% -6.3%
YOY Change YOY Change ¥YOY Change YOY Change
2.4% 16.4% 25.2% 91.2%
% of total dollars % of total dollars % of total dollars % of total dollars

Dollars donated decreased across donors of all sizes, dropping between -4.0% and -7.1%.
Donors contributing over $5K accounted for 76.4% of all dollars donated, despite only
representing 2.6% of all donors.
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Million Dollar + Gifts and Value
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Gift Level Count Amount Count Amount Count Amount Count Amount Count Amount Count Amount Count Amount

$100,000,000 + 26 | $7,592,366,050 16 | $4,003,598,215 19 | $3,192,000,000 15 |$13,128,667,500 21 | $21,084,500,000 26 | $10,696,100,000 25 $5,409,000,000
$50,000,000 - $99,999,999 27 $1,618,999,000 26 | $1,410,730,025 25 | $1,522,200,000 20 | $1,089,500,000 39 | $2,135,000,000 43 | $2,377,450,000 29 $1,658,600,000
$10,000,000 - $49,999,999 243 $4,365,350,000 226 | $3,869,003,250 236 | $3,951,430,000 223 $3,963,130,000 272 $5,302,250,000 286 | $5,175,900,000 230 | $4,127,774,967
$1,000,000 - $9,999,999 608 | $1,633,562,501 450 | $1,243,752,000 494 | $1,554,625,110 351 $1,299,790,000 248 $936,207,519 253 $907,270,000 333 $1,098,476,140
Total: 904 |$15,210,277,551 718 |$10,527,083,490 774 |$10,220,255,110 609 |$19,481,087,500 580 |$29,457,957,519 608 |$19,156,720,000 617 |$12,293,851,107
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2017
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Year over Year: Million Dollar Gifts and Value

Gift Level Amount Amount Amount
$100,000,000 + 26 |$10,696,100,000 25 | $5,409,000,000 -1 | -$5,287,100,000
$50,000,000 - $99,999,999 43 | $2,377,450,000 29 | $1,658,600,000 -14 -$718,850,000
$10,000,000 - $49,999,999 286 | $5,175,900,000 230 | $4,127,774,967 56 | -$1,048,125,033
$1,000,000 - $9,999,999 253 $907,270,000 333 | $1,098,476,140 80 $191,206,140
Total: 608 | $19,156,720,000 617 | $12,293,851,107 9 | -$6,862,868,893
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Donor Advised Funds Over Time

ViSioNARY

2017
2018
2019
2020
2021
2022
2023

Total in DAF

$90,010,000,000
$104,450,000,000
$121,400,000,000
$140,300,000,000
$161,780,000,000
$180,060,000,000
$230,000,000,000

Put In to DAF

$30,740,000,000
$36,120,000,000
$40,900,000,000
$47,900,000,000
$56,670,000,000
$63,530,000,000
$86,000,000,000

Grantsfrom DAF

$21,080,000,000
$25,575,000,000
$31,120,000,000
$36,290,000,000
$41,670,000,000
$45,740,000,000
$51,000,000,000

Payout Rate

23%

25%

26%

26%

26%

25%

22%



Amount Placed in DAF's vs Total DAF Value

$250,000,000,000
$200,000,000,000

$150,000,000,000

$100,000,000,000
$50,000,000,000 I I I I I I
S

2017 2018 2019 2020 2021 2022 2023
m Total in DAF mPutInto DAF
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Seven Years of Crowd Funding...

Crowd Funding $50,000,000,000 $43.5B
$45.000,000,000
Amount Raised $40.000,000,000
0017 $10.900.000.000 $35.000,000,000
$30,000,000,000

2018 $13,900,000,000 $25,000,000,000
2019 $17,200,000,000 $20,000,000,000

$15,000,000,000
2020 $20’600’000’000 $10,000,000,000
2021 $24,000,000,000 $5,000,000,000
$0
2022 $28,100,000,000 2017 2018 2019 2020 2021 2022 2023 2024 2025
2023 $32,700,000,000 e Amount Raised Forecast(Amount Raised)
—— Lower Confidence Bound(Amount Raised) —— Upper Confidence Bound(Amount Raised)
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Socilal Impact Investing

Impact Investing- Stock funds -OZ Funds and Dirrect Impact funds

Amount in Impact

Amount put into Impact Amount Invested From

Inventment Funds Investment Funds Impact Investment Funds

VISIONARY

2017 $500,000,000,000 $140,000,000,000 $120,000,000,000
2018 $600,000,000,000 $160,000,000,000 $150,000,000,000
2019 $700,000,000,000 $200,000,000,000 $180,000,000,000
2020 $800,000,000,000 $250,000,000,000 $220,000,000,000
2021 $1,000,000,000,000 $280,000,000,000 $260,000,000,000
2022 $1,200,000,000,000 $320,000,000,000 $300,000,000,000
2023 $1,190,000,000,000 $370,000,000,000 $350,000,000,000




Amount Invested vs Total Pool of Impact Funds

Impact Investing- Stock funds -OZ Funds and Direct Impact funds
$1,400,000,000,000
$1,200,000,000,000
$1,000,000,000,000

$800,000,000,000

$600,000,000,000

$400,000,000,000 I I 708

$200,000,000,000 I I I I
o O (e (|

2017 2018 2019 2020 2021 2022 2023

$1.19T

m Amount in Impact Inventment Funds

= Amount put into Impact Investment Funds
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Forecast for 2025 $422 Billion Invested That Year

$500,000,000,000 S422 B
$450,000,000,000
$400,000,000,000
$350,000,000,000
$300,000,000,000

$250,000,000,000
$200,000,000,000 /
$150,000,000,000
$100,000,000,000

$50,000,000,000
$0

2017 2018 2019 2020 2021 2022 2023 2024 2025

= Amount put into Impact Investment Funds

Forecast(Amount put into Impact Investment Funds)
—— Lower Confidence Bound(Amount put into Impact Investment Funds)

—— Upper Confidence Bound(Amount put into Impact Investment Funds)
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Visionary's summation:

Dollars to Charitable Organizations increased overall, but not enough to outpace inflation, meaning
organizations saw a decrease in spending power

Growth in the Economy still drives Charitable Giving at 2% of GDP

Americans are discovering and leveraging other forms of benevolence, which are NOT recorded as
“Charitable Deductions” by the IRS

1% of Social Impact Investment Funds would put charitable giving at an all time high

Discover ways in which the wealthy investor can leverage their charitable gift with an impact
investment



Thank you:

Visit us at www.visionaryphilanthropy.com
Call us at 440-669-6226
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MEMBER For the greater good,
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Philanthropic Consulting, LLC


http://www.visionaryphilanthropy.com/

