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What ‘Giving USA’ Really Told Us:
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Individual giving as a percentage of disposable income has been 
remarkably consistent; over the past 40 years; it has rarely strayed from a 
narrow range of 1.8 to 2.2 percent. 

But according to the numbers in “Giving USA,” it fell to just 1.85 percent 
in 2020. This is the lowest it has been in nine years; the last time it was 
lower was in 2011, when the charitable sector was just beginning to 
recover from the Great Recession of 2007-09.
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Average Americans Are Giving a Smaller 
Share of Their Incomes to Charities
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A few tenths of a percent would seem to make a minor difference — but the dollar 
amount lost to charity is enormous. With disposable income in the United States 
currently at $17.5 trillion, each tenth of a percentage point is equal to $1.75 billion. 

If individuals had given in 2020 at the same rate they did last year, at 1.94 percent, 
charities would have received $339.22 billion — $15 billion more than they actually did.
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Giving during 
Recessions 

(in Gold)
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$17.33 Billion Increase over 
2019 adjusted for inflation
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Giving Tracks with 
S&P 500 – the 
Market went up!
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A Deeper Dive
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During Covid-19, adjusted for inflation, 
giving increased 1%
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Adjusted for inflation, giving by foundations 
increased 15.6 percent in 2020.
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Charitable Giving through Bequests 
increased to $41.91 Billion in 2020
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Adjusted for inflation, giving by corporations 
decreased 7.3 percent 
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Giving by individuals is 
shifting to family 
foundations
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Most significant decline 
over time is giving to 
religion
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Impact of Covid-19



Giving as % of Corporate Pre-Tax 
Profit declined in 2020, while the 
economy was shut down
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Giving as % of Disposable 
Income Declined
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Fundraising Effectiveness Project
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Mega Gifts: $1 Million Plus

Jason Blumenthal
Senior Consultant
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Mega Gifts 2020
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• $19.4 Billion from 637 Gifts represents 4.1% of the total contributed in 2020
• And 5.9% of the Total from Individuals 



Mega Gift Type 2020
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GIFT TYPE: GIFT VALUE
Gift 17,605,967,500

Pledge 1,416,350,000

Bequest 310,170,000



Mega Gift Change: Year over Year
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Million Gifts + Since 2008
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Impact of $100M+
Bezos, Bloomberg, 
Scott, Zuckerberg
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Mega Gifts 
by Recipient
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Class Value Percentage

Arts $112,500,000 0.582%

Children and youths $5,000,000 0.026%

Colleges and Universities $4,645,800,000 24.031%

Community foundations $134,200,000 0.694%

Conservation and the environment $63,500,000 0.328%

Coronavirus $114,300,000 0.591%

DEI $15,000,000 0.078%

Education $83,700,000 0.433%

Foundations $11,239,067,500 58.136%

Health $1,051,050,000 5.437%

Historic preservation $1,000,000 0.005%

Human and social services $1,095,000,000 5.664%

International $82,000,000 0.424%

Museums $76,500,000 0.396%

Other groups $117,200,000 0.606%

Public affairs $467,400,000 2.418%

Religious groups $21,270,000 0.110%

Sports and recreation $8,000,000 0.041%



Significance of Mega Gifts
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Observations
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2020 Highlights:
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1. Charitable Giving went UP
a) $17.33 Billion Increase in Giving during the Pandemic

2. Increase in Giving is due to
a) 15 Gifts of $100 Million+ totaling $13.3 Billion

b) Gifts of $1 Million + totaling $19.4 Billion

3. The number of Donors is DOWN

4. Donor Advised Funds and Family Foundations are Key Sources

5. We need better Stewardship to Retain and Engage Donors

6. The robust Stock Market continues to drive major gifts



Philanthropic Challenges to Keep in Mind
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• The average (non-megagift) individual donor is not participating at the rate as he/she 
has previously done, nor are these donors being retained as they once were. 

• This results in a larger dependance on megagifts to drive overall philanthropy.  

• While the rise in giving to family foundations and donor advised funds is welcome it 
comes with its own issues as gifts to those entities are not being directly transferred to 
nonprofit organizations.

• Family Foundations act as endowments, when a donor contributes $10M to a family 
foundation the full $10M is added to the Giving USA philanthropic total.  However, on 
average only $500,000 (5%) of the $10,000,000 will be allocated to nonprofit 
organizations on an annual basis.

• Over the last five years this giving to Family Foundations and DAF’s has resulted in 
$300B not being allocated directly to nonprofit organizations.



Thank you! For more information contact
info@visionaryphilanthropy.com 

Visit the web site: www.visionaryphilanthropy.com/resources
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