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$449.6 Billion Contributed in 2019
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Presenter
Presentation Notes
•  Giving by individuals comprised 69 percent of total giving in 2019.1  
•  Giving by foundations—which includes grants made by independent, community, and operating foundations—amounted to 17 percent of all gifts made in 2019.2  
•  Giving by bequest accounted for 10 percent of all gifts made in 2019.
•  Giving by corporations comprised 5 percent of total giving in 2019. 
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Presenter
Presentation Notes
•  Religious organizations received the largest share of charitable dollars in 2019, at 29 percent of total giving.3
•  The education subsector comprised the second-largest portion of charitable dollars in 2019, receiving 14 percent of total gifts. 
•  Human services organizations ranked third in total gifts received, at 12 percent of charitable dollars in 2019. 
•  Gifts to grantmaking foundations—including independent, community, and operating foundations—comprised the fourth-largest share of charitable dollars in 2019, amounting to 12 percent of total giving.
•  The health subsector ranked fifth in total gifts received, at 9 percent of charitable dollars in 2019.
•  Comprising the sixth-largest portion of charitable dollars in 2019, public-society benefit organizations received 8 percent of total giving.
•  The international affairs subsector ranked seventh in total gifts received, amounting to 6 percent of charitable dollars in 2019. 
•  Arts, culture, and humanities organizations received the eighth-largest portion of charitable dollars in 2019, at 5 percent of total giving. 
•  Comprising the ninth-largest share of charitable dollars in 2019, the environment/animals subsector received 3 percent of total gifts.  
•  Finally, gifts made directly to individuals amounted to 2 percent of total giving in 2019.
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Change in Distribution: 2017-8 / 2018-9
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Presenter
Presentation Notes
•  In inflation-adjusted dollars, total charitable giving decreased 2.5 percent between 2017 and 2018, and increased 2.4 percent between 2018 and 2019.6  The cumulative change in total giving between 2017 and 2019 was flat at -0.2 percent in inflation-adjusted dollars.  
• Inflation-adjusted giving by individuals decreased by 4.6 percent between 2017 and 2018. Growth in individual giving increased between 2018 and 2019, at 2.8 percent in inflation-adjusted dollars. The cumulative change in inflation-adjusted giving by individuals between 2017 and 2019 is -2.0 percent. 
• Adjusted for inflation, grantmaking by independent, community, and operating foundations increased 1.9 percent between 2017 and 2018. Between 2018 and 2019, foundation giving was flat at 0.7 percent in inflation-adjusted dollars. The cumulative change in inflation-adjusted giving by foundations between 2017 and 2019 is 2.6 percent.7 
• Giving by bequest increased 7.0 percent in inflation-adjusted dollars between 2017 and 2018. This increase preceded a 1.6 percent decrease in inflation-adjusted bequest giving between 2018 and 2019. The cumulative change in giving by bequest between 2017 and 2019 is 5.3 percent in inflation-adjusted dollars. 
• Inflation-adjusted giving by corporations decreased 5.7 percent between 2017 and 2018. Giving by corporations increased between 2018 and 2019, at 11.4 percent in inflation-adjusted dollars. The cumulative change in inflation-adjusted giving by corporations between 2017 and 2019 is 5.0 percent.



Change by Type of Organization
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Presenter
Presentation Notes
•  Adjusted for inflation, giving to religion decreased 2.2 percent between 2017 and 2018, and increased 0.5 percent between 2018 and 2019. Cumulatively, giving to religion decreased 1.7 percent in inflation-adjusted dollars between 2017 and 2019.9 
•  Giving to education decreased 0.5 percent in inflation-adjusted dollars between 2017 and 2018. Between 2018 and 2019, inflation-adjusted giving to education increased 10.1 percent. The cumulative change in giving to education between 2017 and 2019 is 9.6 percent in inflation-adjusted dollars. 
•  Adjusted for inflation, giving to human services decreased 0.4 percent between 2017 and 2018, and increased 3.1 percent between 2018 and 2019. Cumulatively, giving to human services increased 2.7 percent in inflation-adjusted dollars between 2017 and 2019.
•  Giving to foundations decreased 2.7 percent in inflation-adjusted dollars between 2017 and 2018. Between 2018 and 2019, inflation-adjusted giving to foundations stayed relatively flat at 0.6 percent. The cumulative change in giving to foundations between 2017 and 2019 is -2.1 percent in inflation-adjusted dollars. 
•  Adjusted for inflation, giving to health decreased 1.1 percent between 2017 and 2018, and increased 4.9 percent between 2018 and 2019. Cumulatively, giving to health increased 3.8 percent in inflation-adjusted dollars between 2017 and 2019.
•  Giving to public-society benefit decreased 6.0 percent in inflation-adjusted dollars between 2017 and 2018. Between 2018 and 2019, inflation-adjusted giving to public-society benefit increased 11.1 percent. The cumulative change in giving to public-society benefit between 2017 and 2019 is 4.4 percent in inflation-adjusted dollars.
•  Adjusted for inflation, giving to arts, culture, and humanities increased 3.4 percent between 2017 and 2018, and increased 10.6 percent between 2018 and 2019. Cumulatively, giving to arts, culture, and humanities increased 14.4 percent in inflation-adjusted dollars between 2017 and 2019.
•  Giving to international affairs increased 11.1 percent in inflation-adjusted dollars between 2017 and 2018. Between 2018 and 2019, inflation-adjusted giving to international affairs decreased 2.2 percent. The cumulative change in giving to international affairs between 2017 and 2019 is 8.7 percent in inflation-adjusted dollars.
•  Adjusted for inflation, giving to environment/animals increased 3.5 percent between 2017 and 2018, and increased 9.4 percent between 2018 and 2019. Cumulatively, giving to environment/animals increased 13.2 percent in inflation-adjusted dollars between 2017 and 2019.



Giving during Recessions (in Gold)
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Presenter
Presentation Notes
•  Total giving reached $449.64 billion in 2019, a 4.2 percent increase in current dollars and a 2.4 percent increase in inflation-adjusted dollars.10 
•  Total charitable giving has increased or stayed flat in current dollars every year since 1979, with the exception of three years that saw declines: 1987, 2008, and 2009.11  The annualized average rate of change in total giving in current dollars since 1979 is 6.0 percent, making the rate of change between 2018 and 2019 lower than the 40-year annualized average.
•  Adjusted for inflation, total charitable giving has declined nine times since 1979. The average annualized rate of change in total giving in inflation-adjusted dollars since 1979 is 2.8 percent, making the inflation-adjusted rate of change between 2018 and 2019 lower than average.
•  The Great Recession ended in 2009. For the most recent decade from 2010 to 2019, the total growth in inflation-adjusted giving is 33 percent. 
•  In 2019, all giving sources are at an either all-time or second all-time high. On the recipient side of giving, all but three charitable subsectors exceeded their previous highs. 



Giving Trends
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Presenter
Presentation Notes
•  Total charitable giving reached $449.64 billion in 2019, increasing by $18.21 billion in current dollars from 2018, and $10.40 billion in inflation-adjusted dollars.24  
•  The average year-to-year change in total giving between 1979 and 2019 was an increase of $10.16 billion, making the current-dollar change in total giving between 2018 and 2019 larger than the 40-year average.
•  The average year-to-year inflation-adjusted change in total giving between 1979 and 2019 was an increase of $7.44 billion, making the inflation-adjusted change in total giving between 2018 and 2019 larger than the average for the 40-year period.
•  Since 1980, total giving in current dollars grew the most in the 10-year period 1990–1999, at 106 percent. The slowest 10-year period of growth for total current-dollar giving was 2000-2009, at 20 percent.
•  Since 1980, total giving in inflation-adjusted dollars grew the most in the 10-year period 1990-1999, at 62 percent. The slowest 10-year period of growth for total inflation-adjusted giving was 2000–2009, which had a 4 percent decrease.



Giving as Percent of GDP
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Giving Tracks with S&P 500
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Giving as % of Disposable Income
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Presenter
Presentation Notes
•  Disposable personal income is tied to total household income, which is a key determinant of how much households give. In many cases, how much households give depends on their spendable, or disposable personal, income. This type of income is defined as that which is available after taxes have been paid.28 
•  In 2019, disposable personal income increased 4.3 percent in current dollars from 2018. This compares with 6.1 percent growth in disposable personal income between 2017 and 2018.29 
•  In current dollars, individual giving as a percentage of disposable personal income was 1.9 percent in 2019—staying level with 2018. 
•  During the last 40 years, individual giving as a percentage of disposable personal income reached its highest level in 2005, at 2.4 percent. Individual giving as a percentage of disposable personal income reached its lowest level in 1995, dropping to 1.7 percent.



Giving as % of Corporate Pre-Tax Profit
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Presenter
Presentation Notes
•  Corporate pre-tax profits are a significant factor in how much corporations give each year, and changes in corporate giving closely follow corporate pre-tax profits. 
•  Giving by corporations, which includes grants from corporate foundations, is estimated to be 1.0 percent of corporate pre-tax profits for 2019.30 This figure has grown to the highest level since 2003. 
•  Corporate giving as a percentage of corporate pre-tax profits was at its highest point in the mid-1980s, when it reached 2.0 percent in 1986.  
•  In the last four decades, since 1979, corporate giving as a percentage of corporate pre-tax profits has averaged 1.1 percent. 



Giving by Source, 5 Year Increments
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Presenter
Presentation Notes
•  The average rate of change in total giving by source between each five-year period in the last 40 years was 16.0 percent.21 Total giving saw especially strong growth between the two five-year periods beginning in 1995 and 2000. Between the five-year periods beginning in 1995 and 2000, total giving grew 59.8 percent. Between the five-year periods beginning in 2000 and 2005, total giving rose 40.0 percent.
•  Giving by individuals grew the most between the five-year periods beginning in 1995 and 2000, at 54.9 percent. This giving source grew only 1.6 percent in the two five-year periods beginning in 2005 and 2010.
•  Giving by foundations increased the most between the five-year periods beginning in 1995 and 2000, at 112.5 percent. This giving source did not decline once between any of these five-year periods.22 
•  Giving by bequest saw its largest period of growth between the five-year periods beginning in 1995 and 2015, at 39.2 and 40.4 percent, respectively. Giving by bequest did decline in the five-year periods beginning in 2010 by 2.3 percent. 
•  Giving by corporations increased the most between the five-year periods beginning in 1985 and 1995, with 35.6 and 22.8 percent increases, respectively. This giving source realized its smallest growth period in the five-year period beginning in 2010, with a 6.4 percent increase. The five year period beginning in 1990 recorded a 4.3 percent decline.



Giving by Type of Recipient over Time
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Presenter
Presentation Notes
•  Giving to all types of charitable organizations in the years 2015–2019 rose above giving in the years 2010–2014.54  
•  Total giving saw its highest rate of change in the five-year period beginning in 1995, at 34.5 percent. Total giving realized its slowest rate of growth in the five-year period beginning in 1980 at 1.7 percent.
•  In the last three five-year periods, giving to international affairs, public-society benefit, and environmental/animal organizations saw the highest rates of growth. Giving to religion realized the slowest rate of growth during the same period.
•  Rates of growth between five-year periods have slowed for three subsectors since the period beginning in 2005: human services; health; and international affairs.  
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Data Providers

Data Providers

The FEP wouldnt be possible without data. These software providers make the collection of
data for this analysis possible.
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Data Analysis

Data Reporting

The Quarterly Report wouldn't be possible without the data processing and analytics provided
by these firms. The panel* consists of 4,456 organizations raising $4,766,892,210 in 2018.
Organizations included in the panel* for the quarterly reports have raised $5,000 or more, with
25 or more donors in each of the last 6 years. *A change from prior quarterly reports, in this
report revenue figures have NOT been adjusted for inflation.
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Summary

% of Total 2018 Donors
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YTD Change -3.0%
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Dollars Raised

Dollars Raised (As % 2018 Total)
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Donors 2019

Donors Giving YTD
96.96% donors YTD (% of Donors at end of 2018)
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Retention YTD by Donor Type

New Donors New Retained Donors Repeat Retained Donors Recaptured Donors
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Donor by Year

Number of Donors (As % 2018 Total)
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Retention

Repeat Retention Rate YTD New Donor Retention Rate YTD
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Recapture Rate

Recapture Rate YTD
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Repeat Retention Rate YTD = How many donors
who gave in the full prior year, excluding new
donors and have given this year to date divided
by the number of donors who gave in the full prior
year, excluding new donors.

New Donor Retention Rate YTD = How many
donors whose first gift was last year and have
given this year to date divided by the number of
donors whose first gift was last year

Recapture Rate YTD = The percent [%] of
previously lapsed donors who have given a gift
from the beginning of the year through the date
noted on the top of the report.
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Revenue by Gift Level

Revenue YTD
98.64% (% of Revenue at end of 2018)
Revenue YTD by Donor Level
General Donors Mid-Level Donors Major Donors
Under $250 $250 - $999 $1,000 & Up
1.51% 6.66% 84.47%
“1.1% 9.36% -1.0% 45.4% -1.4% 36.0%
YTD Upgraded YTD Mid-Level YTD Major
Change Donors Change Joins Change Joins
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Revenue by Donor Level

Revenue Y TD by Donor Level

120.00% Revenue YTD by Gift Range
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Declining Private Higher Education Alumni
Participation Rates

Average of Alumni Participation
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Bucking the Trend: Virginia Tech
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Mega Gifts: $1 Million Plus

Jason Blumenthal
Senior Consultant



Mega Gifts Calendar 2019

Gift Range Dollars Donors

A. $100,000,000+ $3,192,000,000 19

B. $50,000,000-$99,999,999 $1,522,200,000 25
C. $10,000,000-$49,999,999 $3,951,430,000 236
D. $1,000,000-$9,999,999 $1,554,625,110 494
Total $10,220,255,110 774

* $10.2 Billion from 774 donors Represents 2% of the total contributed in 2019
* And 3.3% of the Total from Individuals
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Million + Since 2008

$1 Million + by Year
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Mega Gifts by Dollar Range

Mega Gifts by Range
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Range as % of the Total

Percentage Mega Gift Range
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2019 Mega Gifts by Recipient Category
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Significance of Mega Gifts

Current Dollars
218 | 219 | Delta | %

Total Giving $427.71 $449.64 $21.93 5.13%
Individual Giving $292.09 $309.66 $17.57 6.02%
Mega Gifts $11.21 $10.22 -$0.99 -8.83%
2019 Mega Gifts As % of Growth 46.60%
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Carry Over to 2020



Mega Gifts: 6 Months into 2020

2020 v Last 3 Years
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Observations



Highlights:
1. Givingis UP
2. The number of Donorsis DOWN
3. Million Dollar & Mega Dollar Giving is Strong
4. And Getting Stronger in 2020
S. Donor Advised Funds and Family Foundations are Key Sources

6. We need better Stewardship to Retain and Engage Donors

7. Personal Events are NOT part of the Post Covid-19 Economy
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Jason Blumenthal Michael Shippam Scott Lange

Than k yOul For more information contact

info@visionaryphilanthropy.com
Visit the web site: www.visionaryphilanthropy.com/resources
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